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Top 5 Marketing Trends in 2022:
What trends are you currently leveraging?

40%
EL 34% 33%
31%
20%
10%
0%
Influencer Mabile-friendly Short-form Wirtual Experiential
marketing website design video content events marketing

HubSEt  State of Inbound Marketing Trends 2022
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Top New Marketing Investments for 2022:
Which new/emerging platforms are you investing in for 2022?

20%
15%
10%
) .
0%
Twitter YouTube Instagram Facebook Spotify
Spaces Shorts Live Rooms Live Shopping Green Room

HUbSPSE  State of Inbound Marketing Trends 2022
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Top Marketing Channels in 2022

50%

0% [VCA
%
0% =6% 5%
30%
20% 25%
10%
0%
Socicl Website/ Email Content Influencer sE0 Virtual
media blog morketing  marketing  morketing  marketing events
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Top Website Traffic Sources

Other Direct
1% 22%

Social
16%

Organic
Refferal Search
9% 17%

Display
Ads

12%

Paid
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Website Device
Traffic Breakdown

Mobile
Other 41%
2%
Tablet
19%
Desktop
38%
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Top Media Formats Marketers Use

60%

59%
q,
40% 48% a6% 45%
20%
0%
Videos Blogs Images Infogrophics  Case
studies
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Top Content Types Used
in Social Media

Content that reflects your brand's values (diversity, inclusiviry, equality, efc.)

47%

Interactive content (polls, games, augmented reality, etc.)

45%

Funny content

g
®

45%

Trendy content (Cultural moments, news sfories)
2%

g
®

Relatable content

39%

Authentic/ "behind the scenes” confent

3%

Educational/ informational content
32%

Nostalgic content

8
®
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Most Effective Types of Content Marketers
Use in Social Media

Funny content

Interactive content (polls, games, augmented reality, etc.)

Authentic/ "behind the scenes" content

Relatable canfent

Content that reflects your brand's values

Trendy content (Cultural moments, news stories)

Nostalgic content

Educotional/ informational content

57%
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How Marketers Measure the Impact of Social Media

40%

37%
33% 33%
0%

Sales Likes/comments  Website traffic  Impressions/ views

Content Marketing Trends to Watch in 2022

80%

60%
64% 61%
40%

57%
0%

20%

Interactive content Authentic/ Content that Funny content
(polls, games, "behind the scenes” reflects your
augmented reality, content brand's values
ete)
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Social Media Marketing Challenges in 2022

Creating engaging content
27%

Reaching my target audience

25%

Finding ideas for new content

23%

Gaining and keeping followers

23%

Measuring ROI
23%

Tying social activities to business outcomes

22%
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Which social media platforms do marketers’' companies leverage?

80%
60% 67% 66% 54%
58%
40% 47% 44%
20%
0%

Instagram YouTube Facebook Twitter LinkedIn TikTok
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Which social media platform has Which social media platform do marketers
resulted in the biggest ROI this year? plan to increase their investment in for 2022?
Facebook TikTok

Instagram Instagram

LinkedIn YouTube

- I

TikTok LinkedIn

;. - I

Youtube Facebook

-
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Social Media Marketing Trends for 2022

Where marketers are increasing
their content investments

Live streaming Long-form video
Short-form video content Expernimental content
VR + AR (') Live gudio chat rooms
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Primary goals of social media strategy 2021 vs. 2022 ®2021 ®2022

40%
39%
30% (e 34% 34% 34% M 339,
31% -
0% 25% 208 26%
10%
0%
Advertising your Increasing brand Increasing Fostering relationships Impraving Driving traffic to
products /services awareness,/reaching revenue/sales with your customers/ customer service your website

new audiences increasing brand loyalty and retention
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How are people engaging online?

Top 5 Social Media Channels by Engagement

30%
28%
20%
2,
10% = 16 S
0%

Facebook YouTube Twitter Instagram TikTok
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Most Effective Social Content Formats

Short-form videos (TikTok, 1G Reels)
85%

Live videos/streaming

70%

Live audic chat rooms

65%
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What are the best times to post on social media?

f Facebook °
D ‘ouTube o
W Twitter o
in LinkedIn °
o' TikTok ° °
6-9AM  9AM-12PM  12-3PM 3-6PM 6-9PM
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What are the best days to post on social media?

f Facebook °
B YouTube °

W Twitter °

in LinkedIn ° o
o TikTok °

Monday Tuesday Wednesday  Thursday Friday Saturday Sunday

hoo Jlbgw ;o yildS Cany glp Wig, op e oz S
Most common social posting frequency for B2C + B2B brands

Multiple times
per month

B2B °

B2BvsB2C  Once amonth Once aweek ~ 23Timesper  4:87imes per

week By

f  Facebook

©

)
© YouTube

@

@
W Twitter

@

B28
in LinkedIn

B2C

°
o TikTok

© 1nstagram

B
8
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Tools Used to Track Social Media Metrics

60%
61%
40%
35% 33%
30%
- l l
0%

Goagle Sprout HubSpot  MetBase quintly Keyhole  Meltwater
Analytics Social

szl gleaile, sla,bae Lo, sl il sl eoslanl icany S



Should marketers focus on quality content or quantity of content?

Making the highest quality content possible, even if it means posting less often

83%

Posting on social media as often as possible, even if it means lower quality content

I

:

® Low ROIL ® Average ROIL ® High ROIL

Memes

|

Infographics

|

VR or AR (augmented reality)

Live audio chat rooms

Short form videos

|

Long form videos

|

Interviews,/,podocasts

Live wvideos/streaming

|

Ephemeral (disappearing)

User generated content

|

s}
-
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Top 10 email clients overall

Apple

Grmail

Outlook

. 4.2%

Yahoo Mail

I 3.1%

Google Android
| 19%
Outlook.com

I 1.0%
Samsung Mail
| 5%
Windows Live Mail
| 08%
Web.de

| 06%
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Ermail praduction time
B 7%

Email mistakes or error rate
B 6%
Prints

B 2%
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Email metrics trocked

Open rafte
I 75
Click: rate
I, o
Urubracribe rate

I 75%

ik -t rofe
I %

Bounce rate
S4%

Cormersion e

%

|
Delveenpibility or inbox plocement rofe
* 44%
7

e
Spam complaint rate
E— 5%

Email device and clhent usoge
| L

Email read time
I 1%
Revenue SMvolue per subscriber
I 7%
Return on imestment
I 17
Subscriber Metime volug
1%
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Does your company buy paid
advertisements on social media?

YES

NO
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Where does your company advertise online?

80%

79%
60% 69%

57% 56%
40% 49%
47% 41%

- ﬂ
0%

Facebook  YouTube TikTok  Instagram  Twitter Tumblr Reddit LinkedIn Twitch Pinterest Snopchat Clubhouse
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Which channel has the best ROI on paid social media campaigns?

30%
20%
10%
3% 3% 3% 2%
o _— - 1% 1% 0%
Facebook Instagram  YouTube Twitter TikTok Tumblr Reddit Finterest  LinkedIn ClubHouse Snapchat Twitch
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Total video uploads

20M
15M
10M
- I
0
2019 2020 2021
Time watched (in minutes)
168
128
8B
- 1l
0

2019 2020 2021
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VIDEO LENGTH 2019 2020

<1 Minute 2,955,356 4,971,400
1-2 Minutes 1,164,203 2,074,353
3-5 Minutes 657,755 1,201,624
5-30 Minutes 1,671,608 3,539,146
30-60 Minutes 333,191 831,042
60+ Minutes 267,192 729,207
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2021

5,546,279

1,657,371

1,080,757

3,524,278

974,417

1,045,520
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What are your main goals with video?

Highlight Company

Culture
5.1%

Other

Driving Brand Awareness

Driving Sales
121%

Product Education

21.6%
Generating
Leads
18.4%

Driving Customer
Engagement
18.4%
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Which types of influencers
are marketers working with?

Mano influencers (1-10K followers)
41%

Micro influencers (10-100K followers)
67%

Macro influencers (100K-1M followers)
58%

Mega influencers (1M+ followers)
29%
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Influencer Marketing Spend
by Influencer Audience Size

Nano influencers (1-10K followers) ® $10-$100
@ $501-$5K
Micro influencers (10-100K followers) ® $5,001- 10K
$10K+

|

Macro influencers (100K-1M followers)

|

Mega influencers (1M+ followers)

0O 10 20 30 40 50 60 70 80 90 100
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How often are marketers running
influencer campaigns?

Every 1-3 months
.

A few times a month

-

Once a month
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Does your company currently run marketing campaigns?
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Company sizes:

Fewer than 10 employees
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